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A Unigue Perspective

Most advertising agencies and web designers think and speak in the First Person. They say, *| can do Flash. | know JAVA,
| cost an am and a leg.”

Some firms are farsighted enough to speak in the Second Person. Typically, they spend most of their time asking about you
and your company. “How can we help you? What do you want to do? How much can you afford?"

However, we named our advertising and web design company “Third Person” to remind us that our real task is to see things
from your audiences’ point of view. After all,

* THEY are the customers who buy your product or use your service.
* THEY are the donors or investors who give you money.

* THEY are the employees who fulfill on your offer.

« And THEY are the ones who will ultimately make YOU successful,

Whether we design an elaborate web site, a simple direct mail postcard, a television commercial, or any other type of
marketing or advertising strategy for you, we always start by asking the guestions about the Third Person, such as "Who is
this for?" and “Why should they cara?” By always approaching advertising and web sites from the end user's point of view,
we create unique, effective, and compelling strategies that speak directly to THEIR needs and desires while helping

YOU succeed.



Our Work... Works

Turn the page to view how Third Person's customer-oriented strateqies
pag .
nelp companies, both large and small, realize their goals.




Valpak

Developing messaging that speaks to businesses

Just one week after launching a new television ad campaign designed by Third Person, Inc., Valpak Direct Marketing
Systems, Inc., best known for the Blue Envelope, saw call volume to its main sales telephone number jump by 1,745%.

. . . Sales call volume increased by 1,745% —
(The phone) is literally ringing off the hook . . .

“This is the first time we've developed a national business-to-business campaign,” says Melissa Fisher, Senior Vice
President of Marketing and Communication at Valpak. “We wanted to increase general awareness among businesses
and ultimately get our phone to ring. We're thrilled that it's literally ringing off the hook!”

The new Valpak campaign which launched nationwide in February 2008 features messaging that targets the concerns
of small businesses while also including messages for consumers.

“While most businesses talk directly to consumers or other businesses, Valpak is unique in that it has a strong offer for
both audiences,” explains Michael Caughill, Partner and Creative Director at Third Person, Inc. “Consumers are looking
for ways to save money while businesses are looking for ways to reach potential customers.”



Shot 1: Open on man facing camera Shot 2: Man's hair begins growing Shot 3: Hand with trimmer appears
Audio: Only Valpak can help hair salons Audio: ...while cutting the cost of hair
Erow... cuts..

v valpak.com’
\ 1-B00-4VALPAK [1-800-482-5725)
Shot 4: Hair is tnmmed Shot 5: Valpak envelope drops Shot 6: valpak.com info fades up
Audio: ...for you and your family. Audio: Valpak and valpak.com Audio: There's something in it for you.
Valpak

Television Ad: "Where Business and Savings Grow — Haircut"
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You deal in Dalmatians. ? You deliver pizzas.
We help you spot more customers. We deliver customers,

Firrs rrvmesny Bie gy ned The Biee [oveiape ™ 19 deiiver over 305
MELIOH wfy b poteatul duihones besl pear slone’ That | b mie Ty
e that the Bl ervsiopsr & e ol o ofischive way i boep thes
phones riegeng. Lt our nesearcted arcd tevied e conrect o 1oy
vt cuttmeen prophe wha e mear pou keatont, have mon morey e
L e e L e L

ot bursimrinri Bbe pown maded meer Man 143 SULLION s i The Bhar
Ervvwdops ™ ket prer alose! Frat's bevmss advrinerg o S Bler sesrig
i e ok cost wfectiee wary t0 frich mon coviomer. Gl s oy and
discower how e srenachad and tnsed madings can Relp Fou et mon
tuniorraT Iocoma. snd way

Valpak

Starl growing your business todsy
oy callng B0 68 | L967
or wisitieg Valpsk com sdveriice

Start growing your business 1oday
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Direct Response Print Ada: *Dalmations” and “Pizza”




Harley-Davidson

Driving new sales to dealers

When Harley-Davidson first approached Third Person about developing a new strategic advertising and marketing
campaign for a new software program they were launching, they had very specific goals in mind. Namely, they needed
to achieve a specific amount of sales within a definitive time period. And, they wanted to kick off sales at trade show
happening in a very short period of time.

. . . By the end of the three-day trade show, new software

sales had exceeded the entire six-month sales goal . ..

The Third Person team knew that pulling together a multi-faceted, customer-focused campaign in the required
timeframe was a tall order, but they were up to the challenge. Very quickly, the team pulled together a compelling
campaign featuring outdoor signage, trade shows, direct mail, sales collateral, and other assorted elements with
powerful messaging and visual elements.

The results were astounding.
“By the end of their three-day trade show in which they announced the Connect product, Harely-Davidson had met and

exceeded the sales goal for the entire campaign,” said Brett Hagland, Account Executive for Third Person. "To say that
Harley-Davidson was pleased with the results (of the Connect campaign) is putting it mildly.”



Harley-Davidson

CONMNECT Direct Mail Flyer



Attention
Dealer Principal
and General Manager,

nime A New Light Om Your Busane

Harlay-Dunidasn

CONMECT Teaser Direct Mail Package



Batteries Plus

Powering Up Results from Television Ads

When Batteries Plus decidad they needed some new life in their franchise advertising, they turmed to Third Person, Inc., the
Milwaukee advertising agency with expertise in franchise advertising and branding.

*We like to think of the new commercials as the way crowd sourcing should be done in advertising,” said Caughill. “Instead of
asking the general public to create the campaign idea, we're using their content within our craative framework. "

... The new ads cost 50% less to produce
and are getting much more attention ...

The results are compelling. The franchise name, the most important asset of a franchise organization, is front and center through
out the entire commercial. Plus, the total campaign costs are jaw-droppingly low - over 50% less than their previous production
totals.

“We didn't have to shoot anything,® said Caughill. “And, since these are mostly videos posted to YouTube, we were able to obtain
the rights to our chosen ones pretty inexpensively. But the best part is that the results are top notch. They're fun and professional.”

Batteries Plus is already seeing results too. Franchise owners are raving over the new spots, and one of their early commercials was
discussed fervently on certain blogs. "They've never had commercials that attracted this kind of attention. We‘re happy that we
could deliver this to them," said Caughill.



Shot 1:

Batteries Plus

Television Commercial: "Riding Lawn Mower"

Shot 2:

Sound effect
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Shot 3:
Tractor engine starts up as a tra
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Shot 1:

Shot 2: Shot 3:

Car honks as a car icon a[
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Batteries Plus

Television Commercial; “Elephant”



Some of Our Other Work

Turn the page to view samples of Third Person's
customer-oriented advertising and web designs.




It’s all abourt a beautiful package.

THE MOST DESIRABLE SAMPLE PACKAGES ARE MADE WITH GLENROY FILM,

LEamy moag o7 Caimd BOC-BZS0402 O DRLINE AT W, GLEMPOY 008

Glenroy, Inc,
Print Ad: "Beautiful Packaga®

Dﬂﬁlgl’lm to launch the Glenroy product ine to the cosmeatics and personal care
Industry

A look that can't be ignored.

Sample packages thar make people pay attention are made with Glenray flm.
Learn mare by calling B00-824- 1482 ar anline at www.glenway.com.

Glannoy, Inc.
Print Ad: “A Look*
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Web Site Redesign
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2009 Annual Report



Clysar Challenge UPDATE
Easier New Rules! Double Payouts! Max Rewards!

FAATY TITRTITY #7794 T T

Brochure tri-folded to simulate a wallet stuffed with cash.

Berrizs Clysar

Diract Mailer: “Double the Payout”
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See them without : After you see the Brewers,
Fries on the side. 4.4 come see the Cubs. =

The ZCD makes fish fries seem tame, The Z@ makes baseball seem tame.

He makes Pokémon seem
pokey, man.
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“Makes anylhing else seem tame” Promotional Bilboards



WAITING FOR A SLOW BOAT FROM CHINA?
HERE ARE FIVE REASONS NOT TO:
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Sigricast Investment Castings

Print Ad Campaign: *Slow Boats®
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DO YOU REALLY WANT TO LEARN
HOW TO SAY “RECALL” IN CHINESE?

HERE ARE 5 REASONS TO CALL SIGNICAST, INSTEAD.
1 The Highost level of Qualty
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Signicast Investmant Castings
Print Ad Campaign: "Recall"
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The Services that Matter

At Third Persan, Inc., we are experienced in developing award-winning (and, more importantly, customer-winning) advertising

and communications strategies in many mediums, including:

Advertising
= Internat
e Dutdoor & Transit
* Print
= Radio
* Television

Collateral Development
* Brochures
* Catalogs
= Media Kits

Corporate Identity

* Brochures

* Business Cards

» |dentity Guidelines
 Letterhead & Envelopes
* Logo Development

Direct Mail
# List Procurement
= Writing, Design & Analysis

Multimedia Design

* Custom Online Software
Development

* [nteractive CD-ROMs, DVDs
* Online Presentations
* Power Point Presentations

Retail Services
* Packaging Design
* Point of Purchase

Strategic Development
* Brand Development & Design

+ Competitive Analysis

* Marketing/Media Plans

* Message Platforms

* Positioning Lines

* Target Audience Rasearch

Strategic Marketing
* E-mail Marketing
* Guerilla Marketing
* Search Marketing
= Social Media Marketing

Trade Show

= Strategy

* Implementation

* Design

= Promotional ltems

Web Development

* Experience Mapping™

* “Online On-Time Guarantee"
* Site Architecture

= User Interface Design

» Basic Search Engine Optimization
Services

= Search Marketing Set-up, Analysis,
and Optimization

s HTML

e DHTML
s PHP

* Flash

s LAME
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hird Person, are so fortunate to be able to work each and every day with some of the best people who reprasent some
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www.third-person.net

205 W. Highland Awve., Suite 308
Milwaukea, Wl 53203

PH: 414.221.9810





